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When the fashion 
gods decide it’s not 

going to be your day, 
Mark Rosalky’s fi x-it 

kit can right the wrongs.
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 T here’s an old adage that you will meet 
the person you’re going to marry at 
a wedding. In Mark Rosalky’s case, he 

met a woman who casually mentioned double-
sided sticky tape which set in train the making 
of a multi-million-dollar fashion brand.

“I was sitting at this wedding, watching 
a group of women do the funny chicken dance 
– you know, where women drink and dance 
and hold up their tops at the same time?” says 
Rosalky. “The woman next to me said what 
they needed was Hollywood Fashion Tape.” 

Intrigued, Rosalky, who has a background 
in marketing, wanted to know more about 
the clear, double-sided tape that stylists 
used to keep clothes in place. The woman 
promised to email him the details.

Although a pivotal moment in his life, “It 
was a throwaway line – who remembers to 
send details after a drunken wedding? She 
did!” laughs Rosalky, who flew to the US on 
business the next day. “I was in this hotel 
room, jet-lagged, so I decided to have a look.”

As fate would have it, the manufacturers 
of Hollywood Fashion Tape were based in 
Minneapolis, where Rosalky’s wife, Rochelle, 
is from. She was there visiting family and he 

joined her after wrapping up his business 
commitments. In between sightseeing and 
family gatherings, Rosalky paid a visit to the 
factory. “I came home with a distribution deal 
and a few sample packs,” he says. 

Today, The Useful Chick Stuff Company 
turns over about $2 million a year, and 
Rosalky has gone from importing other 
companies’ products to creating and 
marketing his own. A relatively small player 
in the glamorous, cutthroat world of fashion, 
the self-described “bald and bespeckled” 
husband and father of two is the first to 
admit he doesn’t exactly fit the fashionista 
mould. But, as with his products, it’s what’s 
underneath that counts. Rosalky’s fast-track 
to success has been the result of tenacity, 
a commitment to relationship-building and 
savvy, yet simple, marketing strategies. 

In fact, in the six years since The Useful 
Chick Stuff Company began, the 38-year-old 
has only spent around $15,000 on above-
the-line advertising. “I do wonder if a lot 
of marketing from the bigger firms is lazy 
because they’re working with decent budgets. 
When the money is coming out of your own 
pocket, it really sharpens your focus. I can’t    
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THE UNEXPECTED FASHIONISTA, 
MARK ROSALKY, GETS IN TOUCH 
WITH HIS FEMININE SIDE TO 
CREATE PRODUCTS THAT 
WOMEN WANT, DISCOVERS 
CATHERINE MCCORMACK.
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